Annotanus gucuurmivabl b.1.1.33 Qucuumnuna. Texnonoruu uudppoBoro
MapKeTHHTa U BeO- aHATUTHKA

Hucuurmumna "Texnomorun 1mudpoBOoro MapkeTuHra W BeO- aHAIUTHKA"  H3ydaeTcs
00y4JaronMMucs MO0 OCHOBHOM MpodecCHoHaTbHON 00pa3oBaTelbHON nporpaMme "OpraHu3anus 1
ynpasieHnue OuzHecoM" HampasieHus noArotoBku "38.03.02 MenemxmeHT".

Huctunnuaa u3ydaercss B 8§ cemectpe. OOmas TpyI0eMKOCTh AUCIUIUIMHBI cocTaBisier 108/3
yacoB/3.e1. CamocTosTeNIbHAs pab0Ta 3aKII0YAETCs B BBIIIOJTHEHUN paboT, yKa3aHHbIX B paszene 4.

B xonme u3yudeHus AMCHMIUIMHBI OCYIIECTBISETCS TEKYIIMH KOHTPOJIb B (DOpME TEXHOIOTHH
PEUTHUHTOBOTO KOHTPOJII B COOTBETCTBHH C TEXHOJIOTHYECKON KapThl TUCHUILTMHBI, pa3MEeIEHHON
Ha JJIEKTPOHHOM Kypce, a TaKkkKe MPOMEKYTOUYHBIA KOHTPOIb B (hopMe OauibHO-pEeHTHUHTOBBII
KOHTPOJTb.

[enbro U3yueHus: AUCUUILIIMHBI SBISETCS (OPMUPOBAHUE CICAYIOIINX KOMITETECHIIUI:

1. OIIK-5 CrocoOeH HCIoNb30BaTh NpU pemieHHH MPOo(ecCHOHANBHBIX 3a/a4 COBPEMEHHBIE
WH(OPMALIMOHHBIE TEXHOJIOTMHM ¢ MPOrpaMMHBIE CPENCTBA, BKIOYAs yMpaBICHHUE
KpYIHBIMU MacCHBaMH JJaHHBIX M UX MHTEJUIEKTYaJIbHbIA aHAIN3

2. OIIK-6 Cnoco0eH TMOHMUMATh NPUHLHUIBI PAOOTHl COBPEMEHHBIX HH(GOPMAIMOHHBIX
TEXHOJIOTHH 1 MCIIOJIb30BaTh UX JUIS PEIICHHS 3a/1a4 TPO(PECCUOHATIBHOM IeATEIbHOCTH

B xone u3yueHus: AMCUUIIIMHBI TOCTIEA0BATEIBHO PACCMATPUBAIOTCS TEMBI:

1. OcHOBHBIE IOHATHUS U TPEH B! B cepe mudpoBoro Mapketunra. MHCTpyMeHTHI 1IppoBOTrO
MapKeTHHIa
Hudpossie TexHONOTHH B chepe OpeHIuHra crapramna

[onsarue u uaCTpyMeHTH! Social media marketing
[lonstue u Texnonoruu CEO

TexHoa0r1M KOJIOPUCTUKH B BeO-H3aiiHe
[loHATHE U TEXHOJIOTUH TAPTETUHTOBON PEKIIAMbI

[TonsaTtue, 6U3HEC-MOJIENN U TTOAXO/IbI K IPOSKTUPOBAHUIO BeO-pecypca

® N AW kWD

I'padmueckuit penakrop Figma: ocHOBHbIE MOHSATHUS, PYHKIIMA U UHCTPYMEHTHI
9. [TonsiTHe, CTPyKTypa U MHCTPYMEHTHI CO3/IaHUS JICHIUHTA
10.  TlonsTHe, XapaKTEPUCTUKH U TEXHOJIOTHS pabOThl HA MapKeTIIecax

OCHOBHBIMU ~CTPATETUYECKUMH 00pa30BaTENbHBIMU TEXHOJOTUSMHU SIBISIOTCS: JIEKI[MOHHBIE
3aHSITHS, TPAKTUYECKHE U Ta00paTOPHBIC 3aHITHS, IPOLIEAYPBI CAMOOOYUYESHHUSI.

B pamkax ykazaHHBIX TEXHOJOTMH NPUMEHSIOTCS TaKTHYeCKHe o0pa3oBaTelbHbIE TEXHOJIOTHHU:
case-study, 3a1aHus, KJIaCCHUECKask JEKIUsl, MUHH-TTPOCKTEHI.



